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Abstract

The role of agencies involved in the conservation and promotion of
culture It was found that the agencies with the primary mission and should play
an important role in the conservation and promotion of culture through the
social action of cultural conservation and promotion. appearing in the real area
is local government organization This is a government organization that was
established to meet the basic needs of the people. It is also regarded as the
organization that is primarily responsible for the provision of public services.
which specifies the provision of public services that can be distinguished or
distinguished from other localities; Or it is a business that is close to the local
people about the daily life of the local people too. This is a very important
condition that local government organizations under the context of government
agencies. It is necessary to recognize the important role in carrying out the
activities in accordance with the existing mission to complete and achieve
tangible results. combined with the development of strategies for preserving
arts, traditions, wisdom and local culture to be the main idea base along with
the process of forging the identity of the community. Therefore, it is a guideline
for the author to see the importance of studying information and articles in
order to compile content to present strategies for conservation and cultural
promotion of local administrative organizations in order to provide knowledge

to readers.

Keywords : Strategy, conservation and promotion of culture,

local government organizations
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