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Abstract

The aims of this study were 1) to find out the distribution of organic groups, 2) to
analyze process of using Information Technology to add value of the products, 3) and to
develop market channels by using Information Technology of Organic Group Sri Prachan
District, Suphan Buri. The sample was 20 organic farmers from Wang Wa sub-district and
Bang Ngam sub-district. The research instruments used were indepth interview technique,
and analyzed by fundamental factors and practice levels of organic farmers to add more

value and increase marketing channels

The results of the research work were as follows:

1) sale channels used mobile phones:Line, Facebook and Page for direct distribution.
2) IT is used for adding more value of the product and for direct sale while some farmers
who are over 55 years old are not familiar with Information Technology. 3) Omni Channel
Marketing ( Seamless Marketing) was developed to increase market channels such
as.1)Marketing communication, Marketing links, understanding behavior and expectation of

consumers. 4) elivering a hand-onexperience to consumers continuously.

Keywords: Additional, technology, Agricultural Statistics.
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